
PINTEREST  RESEARCH ,  RE INTERPRETED

Found the Most-Saved Pin.

Now What?
How to turn Pinterest statistics into better content
decisions.

01
A striking save count can start
your research.
It should not finish your strategy.

Interpret the numbers. Do not ignore them. 01 / 12



THE  FIRST  FILTER

Shortlist with saves. Decide with context.

One Pin rises to the top. Before building your next article around it, ask three
questions.

01

Audience

Does this idea serve the readers you

actually want to reach?

A relevant audience beats a merely large
audience.

02

Timing

What evidence shows whether the idea is

gaining attention now?

A total is not a trend line.

03

Goal

Does the idea support the outcome you

want from your content?

A save is not automatically a visit, lead, or sale.

Interpret the numbers. Do not ignore them. 02 / 12



A  USEFUL  ANALOGY

Pinterest’s forecasts look beyond one signal
Pinterest describes combining search activity, engagement with visual content, expert
observations, and predictive analysis when developing trend forecasts.

Search activity
What people are looking for

Visual engagement
What people respond to

Expert observations
What informed observers notice

Predictive analysis
What patterns may suggest

→
Forecast direction

Our takeaway: combine different kinds of evidence before

choosing a direction.

This describes trend forecasting—not Pinterest’s Pin-ranking
algorithm.
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DEF INE  THE  WIN  F I R S T

De�ne “successful” before choosing a winner
Planning starts with the outcome—not with whichever number happens to be largest.

A creator’s goal

Awareness
Reach more of the right audience.

Consideration
Help someone evaluate an idea or solution.

Conversion
Encourage a visit, signup, or purchase.

What a save total can tell you

This Pin was saved a reported number of times.

It does not establish how many people clicked or read the destination.

It cannot, by itself, prove it supports your business goal.

I want this content to help my audience understand the idea and encourage them to click through to the

destination.

Interpret the numbers. Do not ignore them. 04 / 12



RELEVANCE  BEFORE  IM ITATION

Compare Pins that serve a similar need

recipe idea

Example research object
Pin link · phrase researched · reported metric · date
checked

For a recipe topic, compare examples addressing a similar
cooking need.

Headline What promise does the wording make?

Imagery What does the visual make easy to understand?

Destination Does the page deliver on the Pin’s promise?

Audience fit Would this help the readers you want to reach?

Recurring creative patterns are ideas to investigate—not proof of what
caused the saves.
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READ  THE  TIME  DIMENSION

A big total is not the same as recent growth
A single save-count snapshot shows a reported total at that moment. It does not show
when those saves occurred.

SNAPSHOT  · DATE 1

reported total →
SNAPSHOT  · DATE 2

reported total

Record the same Pin, source, and metric on two dates. The difference shows a change in the reported total—not why it changed. Dividing a total by the

Pin’s age does not reveal its recent growth rate.
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MAKE  THE  EVIDENCE  REUSABLE

Keep a research note, not just a screenshot
Give each interesting Pin enough context to revisit later—and keep what you observed separate from what you assumed.

Record Include

The example Pin link and the phrase you researched.

The snapshot Available statistics, source, and date checked.

The context Content promise, destination, and audience fit.

The next step One unanswered question or proposed test.

Add a creation date where available—and define it clearly. Unknown is a valid research status. Do not fill gaps with assumptions.
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ADD  A  SECOND  RESEARCH  ANGLE

Check the topic—not just the Pin
Pinterest recommends Pinterest Trends for further search and demographic insights.

Pin research

What content approaches are worth investigating?

Look at promise, format, destination, and audience fit.

Topic research

What evidence is available about interest in the subject?

Record the market, period, and metric wherever available.

One Pin’s save total cannot establish a keyword’s search volume.

Mark missing information as unknown.
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FROM  PATTERN  TO  HYPOTHESIS

Turn an observation into a question
Hypothetical example: researching recipe Pins.

OBSERVE

One Pin shows the finished
dish. Another previews the
preparation steps.

→
AVOID THE  LEAP

“Step-by-step collages
perform better.”

→
Ask instead

“Would a step-by-step
preview help attract
readers to my recipe?”

That is a testable idea—not a claim that you have discovered a winning format.
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I L LUSTRATIVE  TEST  PLAN

Plan a small test around your goal
Pinterest recommends using trends to inform creative briefs. This example is an editorial proposal—not an official methodology.

GOAL

Visits to the recipe page.

COMPARE

Finished-dish image versus step-by-step preview.

KEEP CONSISTENT

Headline and destination page.

BEFORE  PUBLISHING

Choose a review date and relevant measures from
your own data.

Consider differences in exposure and timing when reviewing results. An informal comparison can guide the next test without proving causation.
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THE  PRACTICAL  LOOP

Let the numbers lead to a better next step

01
Shortlist

→ 02
Add context

→ 03
Test

→ 04
Review

You do not have to ignore the most-saved Pin. You need to understand what its
statistics leave unanswered—and whether the idea fits your audience.

Try this today: write down one observation, one unanswered question, and one idea to test.

Ruslan Saifullin · Founder of Insightpins.com
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SOURCES  &  BOUNDARIES

Further research, clearly labeled

Primary source

Pinterest Predicts 2026 Marketing Playbook — UK edition

Printed page 2 covers forecasting methodology; pages 7�8 cover

relevance and goals; page 9 discusses creative planning; page 17

provides the research checklist.

Pinterest Trends is the research tool recommended in the playbook for

further search and demographic insights.

What this deck adds

The comparison workflow is an editorial proposal.

The recipe example is hypothetical.

No live performance results are presented.

The workflow is not presented as an official Pinterest

methodology or documented case study.

Ruslan Saifullin
Founder of Insightpins.com,
https://x.com/ruslan_dev_ai
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